
It was a time when all companies were suffering from many setbacks because of 

the pandemic and that’s when an innovative product  was launched to tackle the 

problem of AIR BORNE viruses including Covid family. And the catch here is that it 

was launched in the record time of 40 days, Pan India…



CASE STUDY- UVHeal SafeAir 
(Airific Systems Pvt Ltd)



Airific Systems Pvt. Ltd. is a leading technology developing company – from the promoters of 

Advant IT Park Pvt Ltd. They are known for delivering products with innovation and utility. Being 

a leading manufacturer of UV systems in India, they have been experimenting with the ultra-

violet disinfection system to ensure safe indoor air. With this aim in mind, they have recently 

launched ‘UVhealSafeAir’ – an ultra-modern ‘UV-Based HVAC Air Disinfectant’ for central air 

conditioning systems.

About  Airific Systems Pvt Ltd – UVHeal SafeAir



Product - UVHeal SafeAir



Flags Communications Role in The Organization

Flags Communications has been successfully supporting Airific Systems with its Marcom

expertise . Being a start up in the B2B domain, it certainly required a lot of ROI driven strategies.

Flags was hired to help the company launch its flagship product “UVHeal SafeAir”. The product

and the concept was totally new to the market . Flags took it as a task in hand and started

working on strategies to launch it in the market with a bang and much impact. Services offered

by Flags to Airific are:

• Marketing and Advertising

• Digital Marketing

• Public Relations

• Media Planning

https://www.flagscommunications.com/showcase.html
https://www.flagscommunications.com/public-relations.html
https://www.flagscommunications.com/digital-marketing.html
https://www.flagscommunications.com/advertising.html


Initial Brand Challenges

• Planning a launch when everyone was working remotely and with a lot of circumstantial 

challenges wasn’t easy.

• Despite being a need of the hour product for the market, the brand needed to be launched 

when the whole market was dealing with the negative sentiments and was not really 

thinking about spending money.

• Few national brands had already launched the similar(yet different) product in the same 

industry.

• UV Technology was there in the market since long but the Usage like this was unknown 

• Presence of unorganized players was affecting the market as they were selling the cheaper 

quality products at cheaper prices. 



How Flags Played/is Playing The Role of A Marcom Agency?

As an integrated MARCOM agency, Flags took upon the complete exercise for Airific Systems—to
establish its USP’s and its technology supremacy in the market. As the brand was completely
new, the brand needed a complete identity with a corporate outlook. The steps followed were:

• Understanding the Technology and exploring the potential market.

• SWOT analysis was carried out to plan the strategies.

• Detailed secondary competitor analysis was done.

• Multiple brainstorming sessions were conducted to understand the market potential and situational challenges

• Entire Brand Identity creation was carried out in close consultation with the top management

• Specific sectors were identified which needed to be targeted.

• Customized marketing and communication strategies were created according to the individual sectors

• Internal and external programs were conceptualized.



B2B Communication

B2B communication is the most important area for any product manufacturer in its respective
market, in order to draw the customers towards the brand and its Technology.

• Brand identity was created which was the First step towards the reaching the Goal.

• The tick mark in logo depicted that uv heal is the right choice during such
tough times while the dots are a representation of the various safety
features and quality standards followed by the brand. Therefore, this logo
emerged as a valid representation of the quality and the utility of the
product.



BRAND LAUNCH CAMPAIGN:   “BREATHE FREE”

• Every Human Being has a right to breathe in virus free air and from there we got our brand 
messaging. 

• In this campaign we intended to be consultative. Airific Systems emerged as socially 
conscious organisation who wants people to understand the importance of Virus free air 
and accordingly understand the importance of UV Technology. 

• UV Heal Safe Air offers UV Technology that can be opted for a safe environment

• BECAUSE EVERYONE DESERVES TO BREATHE FREE!

• Later BREATHE FREE campaign was extended to all the media vehicles.

• Newspaper • Magazine •Social Media • Direct Mailers • E-mailers



UMBRELLA CAMPAIGN



Digital Campaign

• During the first Covid wave, Digital medium gained its peak and it was imperative for us to 

use that for our marketing activation, Entire Digital marketing strategy was drafted to 

reach out to the target sectors and potential consumers. 

• Strategy Team and Digital Team worked closely on it and found the ways to reach out to 

the Direct Decision Makers through Digital Medium as the whole world was rolling on 

DIGITAL.



• Sector Specific Campaigns –Flags Team studied each sector specifically and understood their 

problems and how “UVHeal SafeAir” can solve each problem and than started the SECTOR SPECIFIC 

CAMPAIGNS. Sectors Targeted:

• Corporates

• Hospitals

• Hotels

• Restaurants

• Schools and Colleges

• Theaters



Social Media Campaign – Sector Specific 

Corporate Offices Shopping Mall Hotel



Social Media Campaign – Sector Specific 

Restaurants Hospitals Cinema Hall



Social Media Campaign – Sector Specific 

Restaurants Hospitals Cinema Hall



Social Media Campaign 



Social Media Handles

• https://www.facebook.com/Uvhealsafeair

• https://www.instagram.com/uvhealsafeair/

• https://www.linkedin.com/company/uvhealsafeair/

• https://twitter.com/uvhealsafeair

https://www.facebook.com/Uvhealsafeair
https://www.instagram.com/uvhealsafeair/
https://www.linkedin.com/company/uvhealsafeair/
https://twitter.com/uvhealsafeair


Marketing Collaterals 

• As a part of marketing activities for the launch, FLAGS created all the strategically required 

marketing collaterals.

• Brand Website

• Direct Mailers

• Emailers

• Brochure 

• Sector Specific brochure





Product Brochure Direct Mailers



Sector Specific E-Mailers

Corporate Offices Shopping Malls Airports



Sector Specific E-Mailers Hospitals



Detailed Sector 

Specific E-Mailers



PR

• Flags PR team has been doing a great job of elevating the brand image through its widespread 
editorial activation. Our Scope included:

• Brand Launch at Pan India Platform 

• Product Placements in Print and Digital Media 

• Spokesperson profiling 

• Business Stories

• Authored Articles

• Brand Profiling

• Industry story participation



Coverage Links
Publication Link

Times of India
https://timesofindia.indiatimes.com/gadgets-news/airific-systems-launches-uv-
based-air-disinfectant-for-air-conditioning-systems/articleshow/77461626.cms

Gadgets Now
https://www.gadgetsnow.com/tech-news/airific-systems-launches-uv-based-air-
disinfectant-for-air-conditioning-
systems/articleshow/77461630.cms?utm_source=toiweb&utm_medium=referral&utm
_campaign=toiweb_hptopnav

Express Healthcare https://www.expresshealthcare.in/trade-trends/airific-systems-introduces-uv-heal-
safeair-to-break-spread-of-airborne-diseases-including-covid-19/424029/

CXO Outlook https://www.cxooutlook.com/tech-start-up-airific-systems-introduces-uv-heal-
safeair-to-break-the-spread-of-airborne-diseases-including-viruses-such-as-covid-19/

Only My Health https://www.onlymyhealth.com/ndian-tech-company-made-device-uvheal-safeair-to-
kill-coronavirus-and-other-germs-bacteria-in-closed-spaces-in-hindi-1602561488



Coverage Links
Publication Link

Indianweb2 https://www.indianweb2.com/2020/10/airific-systems-introduces-uv-heal.html

Daily Hunt https://m.dailyhunt.in/news/india/english/indian+web2+english-epaper-
indianwb/airific+systems+introduces+uv+heal+safeair+to+break+the+spread+of+airb
orne+diseases+including+viruses+such+as+covid+19-newsid-n221375404

The Machinist https://www.themachinist.in/worldwidemedia/news/6668/airific-systems-brings-
uv-disinfectant

Financial Express https://www.financialexpress.com/lifestyle/health/coronavirus-delhi-based-startup-
comes-up-with-air-disinfectant-that-claims-to-break-spread-of-covid-19/2136222/

Zee News https://www.zeebiz.com/hindi/technology/airific-systems-launches-uvheal-safeair-
uv-based-air-disinfection-38528



Coverage Appeared



Coverage Appeared



Coverage Appeared



Coverage Appeared



Coverage Appeared



Interview of Mr. Ankit Sharma, Director, Airific Systems

Publication- Zee Business
Link- https://www.zeebiz.com/hindi/technology/airific-systems-launches-uvheal-safeair-uv-based-air-disinfection-38528

Publication- BisInfotech Magazine
Link- https://www.itvoice.in/mr-ankit-sharma-director-airific-systems-introduces-uv-heal-safeair-to-break-the-spread-of-
airborne-diseases-including-viruses-such-as-covid-19

Publication- IT Voice
Link- https://www.itvoice.in/mr-ankit-sharma-director-airific-systems-introduces-uv-heal-safeair-to-break-the-spread-of-
airborne-diseases-including-viruses-such-as-covid-19?

Publication- Tech Street Now
Link- https://ww86017/w.thetechstreetnow.com/regional/mr-ankit-sharma-director-airific-systems-introduces-uv-heal-
safeair-to-break-the-spread-of-airborne-diseases-including-viruses-such-as-covid-
19/15310168093769686017/153101680937696

Social Media Link- https://www.facebook.com/permalink.php?id=1518839621749823&story_fbid=2534053870228388

https://www.zeebiz.com/hindi/technology/airific-systems-launches-uvheal-safeair-uv-based-air-disinfection-38528
https://www.itvoice.in/mr-ankit-sharma-director-airific-systems-introduces-uv-heal-safeair-to-break-the-spread-of-airborne-diseases-including-viruses-such-as-covid-19
https://www.itvoice.in/mr-ankit-sharma-director-airific-systems-introduces-uv-heal-safeair-to-break-the-spread-of-airborne-diseases-including-viruses-such-as-covid-19


Coverage Appeared 

and many more



Coverage Appeared

and many more



THE KIND OF PLACEMENT WE GOT FOR THE BRAND SPEAKS AT 
LENGTH ABOUT OUR PR SUCCESS AND THE CHERRY ON THE 
CAKE IS THE ORGANIC AWARD FROM ECONOMIC TIMES  
WHICH WE GOT WITHIN 6 MONTHS OF LAUNCH 



Achievement/ Success Story

• The product launch happened in just 2 month with all the strategies , positioning 

and communication plan .

• In just 2 months of  launch , Airific was able to achieve which normally any 

startup takes at least 8 to 12 months . We were able to establish our name in the 

market and sales started coming in

• UV Heal was the need of the hour product and we pitched it just right in the 

market.

• Even in the worst situations, we ensured the work doesn’t stop as time was of 

essence in this product

• All the marketing efforts reflected well on brands ROI



Flags had been our obvious choice when we decided to 

launch UV heal  The way they handled everything 

despite the tough lockdown situation is commendable. 

It was a seamless remote working experience. We bank 

on them for ROI driven marketing solution

Ankit Sharma

Director 



FLAGS COMMUNICATIONS is proud to be the part of UV Heal from day 

one. And is happy that it could help launch a product which can be of 

great help fighting the deadliest pandemic of all times. 



THANK YOU

LET’S CONNECT @ 09310055885




